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The Michigan Museums Association hosts professional development workshops throughout the state on a year-round basis.  We would like to utilize the substantial experience and expertise of our members and other Michigan professionals to present these programs.  To expand opportunities for sharing of expertise, we have developed a content provider selection process for some workshop topics.


Workshops are typically one day (up to 8 hours, including lunch and breaks) and take place at member institutions who serve as hosts.   We generally ask host institutions to provide space for up to 25 people, access to a projector and ideally, wired or wireless capacity in the room.  
We offer our workshops throughout the state and consider carefully which regions need which programs.  Please keep in mind that if your proposal is accepted, you may be asked to present the workshop anywhere in Michigan.
To be considered as a content provider, please complete the attached form by January 27, 2012, and return it to Claire Johnston, Vice President of Programs for MMA, via email to claire_l_johnston@yahoo.com.  Or send to MMA Executive Director Susan M. Steele at ssteele@michiganmuseums.org.  Questions?  Contact Susan at 313-334-7643.
Michigan Museums Association

Content Provider Proposal

Please complete the attached form by January 27, 2012, and return it to Claire Johnston, Vice President of Programs for MMA, via email to claire_l_johnston@yahoo.com or  MMA Executive Director Susan M. Steele at ssteele@michiganmuseums.org.
Contact Information
Name of provider(s):

Phone:                                           Email:

Current employment/affiliation:

Professional Background:

Content of Workshop

Topic for workshop:
Description of workshop (synopsis, 75-100 words):
Structure (including time breakdown/schedule)
How will participants be involved?

How will the structure maximize the opportunity for learning?

Learning Objectives
What will the audience walk away with?

Audience

Who is the intended audience for this workshop?

Is there a minimum skill level audiences should have?  
What is the optimal size of the workshop?
Expenses
Supplies

Fee (MMA encourages providers to donate their time)

Other

A/V or other needs:

Please attach samples of handouts.
Opportunities for 2012


We are open to any content ideas that you feel would be appropriate. (You can see our 2011 program schedule on our Web site.)   In addition, we are also looking for providers for the following topics:�* Online presence (from Web sites, to social networking, to email newsletters, etc.)�* Grant writing (finding opportunities, best practices, etc.








